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AS THEY ASSESS THE PAST FIVE YEARS, DOCTORS BELIEVE 
GOOD COMMUNICATION AND EMOTIONAL SUPPORT HAVE 
DECLINED. PATIENTS ARE DIVIDED ON THE ISSUE.

Q: Which statement is closer to your own view?
A. In our overall health care system, good communication and emotional support 
have improved over the past � ve years. Or,

B. In our overall health care system, good communication and emotional support 
have declined over the past � ve years.

Doctors: 37% Believe good communication 
and emotional support have improved, 
55% Believe they have declined.

Patients: 51% Believe good communication 
and emotional support have improved, 
49% Believe they have declined.



John Marttila is the president of Marttila Strategies.

During the past few years, Marttila Strategies has conducted 
in-depth national surveys measuring public reaction to a 
range of topics, including four polls on health care reform/
policy, the Medicare prescription program for seniors,  
religion in the public square, the war in Iraq, the Israeli-
Palestinian conflict, the Supreme Court, anti Semitism and 
immigration. This analysis has been supported by multiple 
focus groups in different regions in the country.

National health care clients have included: IMS Health, 
PhRMA, The American Cancer Society, The Harvard School 
of Public Health, The Robert Wood Johnson Foundation  
and The Kaiser Family Foundation

In 2007, the company provided strategic research for the 
coalition of organizations that helped launch the ground-
breaking Massachusetts program to bring health insurance 
coverage to all citizens of the Commonwealth. Other  
Massachusetts health care clients have included: Prescription 
Advantage (the MA prescription program for seniors, which 
in many ways was a precursor for the national Medicare D 
program), Harvard Pilgrim Health Care (a leading HMO), the 
MA Hospital Association, and the MA Department of Public 

Health. In 1992, the company produced the award winning 
advertising for the original MA campaign to increase the 
tobacco tax, which funded Massachusetts’ highly regarded 
tobacco control campaign.

In addition, Marttila Strategies has conducted extensive 
research about national security and foreign policy, an area 
of special expertise. Working with local companies overseas, 
the company has conducted opinion research – and advised 
political campaigns—in Russia, Israel, Hungary and Greece.

John Marttila has been a close personal advisor to Vice 
President Joe Biden throughout the Vice President’s entire 
career, including during his most recent presidential campaign. 
This relationship dates back to Biden’s first election in 1972 
when Marttila’s company oversaw the strategy and produced 
the advertising for the upset victory. Marttila was a senior 
advisor to John Kerry’s 2004 presidential campaign and 
Massachusetts Governor Deval Patrick’s 2006 campaign.

Marttila Strategies has worked for many other elected officials 
in all regions of the United States—including members of 
the U.S. House and Senate, governors and big-city mayors. 
The company has also worked on numerous successful  
ballot questions around the country.
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